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A
fter much anticipation and excite-

ment from the industry, The Print 

Show returned from Tuesday 19th

to 21st  September in the NEC, Birmingham. 

Since its inception in 2015, the event has 

overcome a number of challenges such as 

Brexit, Covid-19, and the funeral of Queen 

Elizabeth II which was held on the last day 

of build-up for the 2022 edition; however, 

the anticipation could be felt across the 

sector in the run up to the 2023 event. 

This excitement continued throughout 

the three-day event, with many compan-

ies collaborating and partnering to offer 

full end-to-end solutions for print service 

providers. A number of machine launches 

also took place, and exhibitors got creative 

with in-show competitions and features. 

Exhibiting for the first time this year, Baker 

Labels kept the energy and positivity high 

with its popular basketball hoop feature 

as well as hosting a stretching session for 

visitors and exhibitors alike to take part 

in – something the company does daily 

at its HQ.

Organisers put a lot of thought and 

care into delivering extra in-show features 

such as the Cash Grabber competition 

and daily Golden Ticket prizes with visitors 

taking home TUI holiday vouchers, amazon 

vouchers, and luxury hampers. 

Also revamped for this year’s event was 

the Knowledge Zone which Print Monthly 

and SignLink lead contributor Rob Fletcher 

worked tirelessly to curate and deliver. 

The area covered topics such as the Next 

Generation and wellbeing, with Nicola 

Peacock, senior relationship manager at 

The Printing Charity explaining during her 

session that this was the first time a trade 

exhibition has provided a forum to discuss 

wellbeing and mental health. 

Other topics saw visitors take home 

valuable knowledge in SEO and digital mar-

keting, creating stand-out retail displays, 

and the event also provided a platform 

for successful industry members Simon 

Cooper, managing director of Solopress, 

and Mike Beese, owner of DecTek to dis-

cuss the journey of their companies, giving 

visitors a chance to ask any questions 

they may have. One attendee of Beese’s 

talk even approached the business owner 

in regards to coaching and support with 

Beese offering her his business card. This 

demonstrated the opportunities that live 

events can provide for making new con-

nections. 

An Added-value Experience 

With such a buzz being felt in the run-up 

to the 2023 event, many manufacturers 

extended their floorspace and chose to 

QUALITY SHINES THROUGH

A popular staple in the calendar of many in the UK print industry since 2015, 

we look back at the 2023 edition of The Print Show and highlight some of the 

product launches and collaborations that took place 

EVENT SPOTLIGHT / THE PRINT SHOW REVIEW
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Lincolnshire-based design, 

print, mailing, and marketing 

services provider Systematic 

recently supported the Summit 

53 challenge with team member 

Jill Bell taking part to raise 

funds for mental health charity 

Andy’s Man Club.

Refl ecting the feeling that 

struggling with mental health 

issues feels like climbing 

a mountain, the challenge 

involved running a marathon 

distance to an elevation equiva-

lent to running up and down 

Snowdon from sea level.

The Systematic team per-

sonally appreciates the impact 

mental health struggles can 

have as managing director Chris 

Robey tragically lost the battle 

with his own mental health in 

September 2022. 

Joined by friend Kate Brown, 

Bell ran 53 ‘Round Robey’ cir-

cuits around the market town 

of Caistor – a training circuit 

devised by Robey himself hav-

ing founded the Caistor Running 

club in 2011 to help people run 

for fun and for free.

The ‘Round Robey’ half-

mile, undulating loop around 

the town is still a fi rm fi xture in 

the training plan of the popular 

running club. 

The challenge itself was 

poignant with Robey aged 53 

when he passed away and Sum-

mit 53 culminating on October 

1st , Robey’s birthday and Lin-

colnshire Day.

In completing Summit 53, 

Brown and Bell have supporred 

the work of Andy’s Man Club, 

a national suicide prevention 

charity which helps men to get 

on top of their feelings through 

conversation. 

The aim was to raise at 

least £5,300 for the charity to 

help fund peer-to-peer support 

groups and awareness events. 

At the time of writing, the chal-

lenge has hugely surpassed this 

goal with the total having hit 

£15,718.

Systematic supports Summit 53

Runners Jill Bell and Kate Brown wearing their Caistor Running Club vests 

Manchester-based printer 

receives £2.4m investment 

Browns Print has invested in 444 solar panels 

as well as a voltage optimiser to help with 

effi ciency

Browns Print has received £2.42m of 

asset fi nancing from Lloyds Bank.

The company was in the market for 

a replacement printing press in order 

to increase its capacity within the busi-

ness as well as lower its energy use. 

Browns approached Lloyds Bank 

and secured a £2.42m hire purchase 

loan that was used to acquire a state-

of-the-art printing machine.

Tim Guest, chairman at Browns 

Print, says: “When our business was in 

need of a new printing press we knew 

we wanted to purchase a machine that 

would help us to stay competitive and 

operate more sustainably.”

Investing in the new equipment has 

meant the business has been able to 

hire ten new employees which brings 

the total amount of employees to 80. 

By Carys Evans

Technology company Artworker has 

announced a new collaboration with print 

e-commerce platform VB Media in order to 

further develop automation in the industry.

Earlier in the year Artworker unveiled its 

free fi le-sharing service created specifi cally for 

the printing industry.  

The solution means that customers and 

businesses can send artwork fi les with more 

ease as it hasn’t got the same limitations and 

restrictions as other fi le-sharing services.

In order to continue building new inte-

grations and partnerships with businesses, 

Artworker has collaborated with VB Media in 

order to continue empowering businesses to 

streamline operations and production times.

Artworker and VB Media have promised to 

release further updates and developments in 

the future. 

New partnership for 

Artworker and VB Media 

Ricoh has announced the opening of a new 

Digital Experience Centre in Birmingham 

City Centre.

The new space will be located in Rum Run-

ner Works which Ricoh signed an agreement 

to occupy from October 2023.

The building is the former location of 

the 1970’s Rum Runner Nightclub which is 

based near Broad Street and overlooking Gas 

Street Canal Basin. 

Ricoh will now relocate 60 staff  members 

to a new offi  ce and will also create a new 

Digital Experience Centre to showcase its 

digital software and workplace products to 

customers from across Europe.

The new offi  ce will be occupied by data sci-

entists and developers from the Ricoh digital 

experience team (RDx).

The new 

experience 

centre is located 

in Rum Runner 

works in central 

Birmingham

Artworker provides 

a quick and 

easy-to-use fi le-

sharing website for 

businesses in print 

production

Ricoh opens new Experience 

Centre in central Birmingham 
Celebrating a signifi cant milestone of 85 

years in the print and packaging industry, 

FACER. Progressive Printed Packaging is 

described as “a business which embraces its 

heritage and innovation in equal measure”.

A member of the British Print Industries 

Federation (BPIF), the company services 

a number of well-known brands such as 

Boots, Halfords, Tesco, Next, BarryM, John 

Lewis & Partners, Superdrug, and Sellotape.

An independent UK manufacturer, 

FACER has recently launched the fi rst UK 

plastic-free blister pack. Combining innov-

ative packaging solutions with impactful 

print and fi nishing techniques, the company 

says brands have already begun making the 

swap from plastic-based alternatives.

FACER. Progressive Printed 

Packaging celebrates 85 years 

FACER has 

launched the UK’s 

fi rst plastic-free 

blister pack 

W hile print service providers (PSPs) 

can spend tens of thousands of 

pounds on all singing, all dan-

cing printing kit, this means nothing if they 

do not follow it up with reliable finishing. 

Whether this is in-house or outsourced, the 

importance of delivering high-quality finish-

ing cannot be understated.
For those seeking to bring finishing 

in-house or looking to strengthen their cur-

rent offering, there are plenty of options 

available right across the finishing process. 

For the purpose of this article, we are going 

to focus on creasing, collating, and folding, 

all of which are core finishing elements of 

many printed applications.Enhanced Automation
First up is Intelligent Finishing Systems 

(IFS), whose managing director, Eric 

Keane, says the newest systems have 

much to offer in terms of enhanced auto-

mation that deliver operational efficiencies. 

These, he says, save time, increase pro-

duction capacity, and cut costs with faster 

set up, minimal downtime, and improved 

job planning. “Customers are asking for solutions that 

drive down production costs while improv-

ing product quality, delivery times, and 

margins,” Keane explains, adding: “Auto-

mation can dramatically impact the way 

systems work and the difference that could 

make to the work mix. 
“Yes, the financial commitment might be 

greater, but the ROI is also considerably 

improved as a result of the ability to handle 

a broader variety of jobs with regards to 

product range, run lengths, and reduced 

makereadies. This can make all the dif-

ference in the number of jobs that can be 

completed. “High-quality creasing, collating, and 

folding systems are quick to set up and 

operate which helps eliminate bottlenecks, 

aids smoother throughput, and reduces 

operator intervention.
Important, too, is quality. It is ultimately 

what the job is judged on. Crisp, sharp, 

accurate folds and creases make all the 

difference in how the product looks.”

Keane goes on to say that the latest 

Horizon solutions supplied by IFS have 

been designed to respond to the trends 

shaping today’s printing production 

environment – namely faster turnaround 

short run work, easy-to-run systems, and 

minimised human touchpoints.

With this, he highlights the Horizon AFV-

566FKT, the latest folding machine from 

FINISHING STRONG
Creasing, collating, and folding are all key parts of the finishing process and 

printers need to ensure they have the right equipment in place to deliver quality 

results. So, what are some of the latest options in these areas?

65

November / December 2023 - Issue 345 65

www.printmonthly.co.uk

▼ Duplo says greetings cards and booklet production 

are the main markets for folding and creasing 

FOCUS ON / CREASING, COLLATING, AND FOLDING
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Hosted by the Strategic Mailing 

Partnership, the UK print and 

mailing industry were recognised 

at a glittering Awards and Net-

working event on Thursday 28th 

September.Held at the swanky Steel Yard 

in London, the event had a fresh 

and vibrant feel with a casual 

approach and a focus on net-

working. Crowned ‘best in the indus-

try’ with the overall Platinum 

Envelope Winner Award was pro-

grammatic direct mail specialist, 

Paperplanes for its demonstrable 

innovation and results achieved 

for Bower Collective.
Golden Envelope Awards went 

to Propack, Join the Dots, and The 

Dragonfl y Agency, with the latter 

taking two home. Go Inspire was 

chosen for Highly Commended. 

Debuting for the fi rst time this 

year, the Bright Futures category 

was introduced to champion 

emerging talent under the age of 

30 in the UK print and mailing 

industry. This award not only 

shone a spotlight on rising young 

talent, but also highlighted the 

positive shift in terms of diversity 

within the industry with all short-

listed applicants being female. 

However, it was Ellie McBeath, 

account manager at The Dragon-

fl y Agency who took home the 

award for her “outstanding per-

formance” over the past year. 

Also new for the 2023 event 

was the Sustainability Award 

which was presented to digital 

marketing fi rm, Webmart.

Print and mailing championed 

at glittering SMP Awards 

The SMP Awards returned bigger and  

more glittery that ever with two new 

awards for 2023  

The IPIA recently held its Autumn Conference 

at The MTC in Coventry where it hosted a 

range of speakers, a networking hub, mini-

expo, and an interactive panel discussion.

Supported by a range of technology develop-

ers and suppliers, the event sought to help 

delegates understand the ways in which they 

can strengthen the competitiveness of their 

businesses.The theme of this year’s conference was 

‘Rising to the Challenge: Finding Opportun-

ities to Grow and Thrive’, which was chosen in 

order to help businesses overcome the current 

challenges in the market.
Taking place on Thursday 29th November, 

the IPIA’s annual Recognising Excellence 

expo, gala dinner, and awards will be held in 

Leicestershire.  

IPIA Autumn Conference helps 

printers rise to the challenge

Created by content platform FuturePrint, 

EcoPrint was created to inspire change 

within print and its associated industries.

Originating ten years ago in Berlin, the 

event returned between October 11 th and 

12th as a Virtual Summit featuring a variety 

of presentations from 25 guest speakers 

including Isabelle de Wolfe from HelloPrint 

and Rachel Watkyn from Tiny Box Company.

EcoPrint was supported by a number 

of suppliers and manufacturers such as 

swissQprint, Canon, Antalis, HP, Kavalan, 

Durst, and Siegwerk. 
The pre-recorded sessions are free to view 

online via the EcoPrint website and YouTube 

until Christmas. 

[L to R] Marcus Timson, Karis Copp, and Frazer 
Chesterman hosted 

EcoPrint 2023

The IPIA is a not-for-profi t association for the print industry 
which was established in 1992 

EcoPrint goes virtual
Packaging Innovations & Empack, an exhib-

ition for packaging, materials, and buyers, has 

opened for registrations to attend the 2024 

event.
Organised by Easyfairs the 2023 show 

attracted over 6,500 visitors who were able to 

meet with 340 exhibitors. 
The 2024 event will take place between 

February 21st and 22nd in Hall 1 of the NEC, 

Birmingham.Packaging Innovations & Empack has prom-

ised to unveil plans for headline speakers over 

the next few months and has urged visitors to 

sign up early to keep up to date with all the 

latest developments.The exhibition follows the success of London 

Packaging Week which saw an increase of circa 

50% in visitors. 

Packaging Innovations 
open for registrations

Packaging Innovations & Empack states its exhibitors had 
an average of 91 

leads at its 2023 
show 

London Packaging Week, 

organised by Easyfairs, an event 

management company respon-

sible for 200 face-to-face events 

across Europe, has celebrated the 

return of its luxury packaging 

show at London’s ExCel.
2022’s debut London Pack-

aging Week took place at Olympia 

London, which had dedicated 

areas for luxury products, per-

fume, makeup, and personal care 

packaging. The show was an 

evolution of previous European 

and London packaging events 

organised by Easyfairs. 
This year’s show opened to 

just under 3,000 visitors on its 

opening day leading to a 64.1% 

increase in visitors from last year. 

The event comprises four 

exhibitions: Packaging Première 

for the luxury products market; 

PCD for perfume, make-up, and 

toiletries; PLD for premium and 

luxury drinks; and Food & Con-

sumer Pack for food and everyday 

packaging.  Speaking about the show’s 

relocation to the ExCeL Inter-

national Convention and 

Exhibition Centre, Naomi Stew-

art, marketing manager, said: 

"The venue has been perfect. It 

just feels bigger, better, and more 

luxurious, and so many product-

ive conversations are going on. 

"The speaker programme has 

more than delivered and has 

brought in that fresh feel and 

younger audience that we wanted 

to bring in. It's really taken off , 

and the whole event has come 

together."

London Packaging Week 
return hailed a success

Exhibitors have reacted positively 

to the latest packaging event in 

London’s ExCel Centre

By Carys Evans

By David Osgar
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Tributes paid to Karen Capey
Label Apeel has paid tribute to 
beloved colleague Karen Capey, who 
has passed away aged 54 - Page 06

IGS advises on plate transition
IGS has seen an uptake in refurbished 
thermal CtP machines due to the 
phasing out of violet tech - Page 16

Foilco gets B Corp certified
After demonstrating its social and 
environmental credentials, Foilco is 
now a B Corporation - Page 12

Get Carbon Balanced 
CarbonCo tells us about how print 
businesses can offset their carbon 
emissions with its help - Page 18

How could EPR affect you?
The BPIF has highlighted how EPR could 
affect print businesses as uncertainty 
and confusion is felt - Page 08

Registration for TPS now open
Visitors to the 2023 edition of The Print 
Show in September can now register 
on the event website - Page 22
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FEATURES
Lamination Equipment
Providing the finishing touch, we  
analyse how the latest lamination kit  
can improve the quality of output for 
print businesses 

Workflow Software
Being an efficient and organised  
business is key to keep up pace with a 
demanding industry. We find out how 
workflow software can help 

Hybrid Machines
With a number of manufacturers  
bringing out hybrid models in recent 
months, we look at the benefits this 
type of kit can bring to production 

Textile & Garment Printing
Fast becoming a growing area, from  
DTG and DTF to adding branded  
workwear to your offering, we explore 
this area of print  

SPECIALS
Women In Print
In line with International Women’s Day 
2024 (March 8th) we champion some of 
the women making waves in the print 
industry 

Litho Printing
Still a huge area of print despite digital 
alternatives promising to ‘rival offset’, 
we look at the benefits and challenges 
of litho printing 

FEATURES
Die-cutting
A core part of finishing products such as 
labels and packaging, we look at how to 
use die-cutting to your advantage 

Bookletmakers
A staple part of many print businesses, 
we explore how this technology can help 
users diversify and boost sales 

Digital Inkjet Printing
With the possibilities of inkjet ever 
evolving we find out what the develop-
ments are in this area 

Direct-to-object Printers
From pens to frisbees and everything 
in between, the opportunities in dir-
ect-to-object printing are booming

SPECIALS
FESPA Global Print Expo 2024
We look back at all the launches and 
innovations on show at this year’s 
European event 

Recycling Solutions
In line with Recycle Awareness Week 
(June 18-24) we look at ways to recycle 
and highlight packaging recycling regula-
tions and tax 

FEATURES
Guillotines
Bringing it back to basics, we look at the 
part guillotines can play in the produc-
tion process and explore some options 

Designing Using AI
A hot topic amongst many industries 
at present, we look at how AI could be 
used to aid the design process of print 

Toner-based Kit
High quality print and competitive 
speeds, we find out what’s new in this 
market and how this can bolster output 
quality 

Packaging Materials
Looking at the innovations in packaging 
materials which have accelerated due to 
demand for sustainable solutions 

SPECIALS
Drupa 2024 Event Spotlight
Looking back at the product launches 
and innovations from the long-awaited 
return of drupa in Dusseldorf 

Personalisation & Gifting
A lucrative area of print, we find out 
how print can be used to add value for 
gifts and personalised product

FESPA 2024 
19th - 22nd March - Amsterdam
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The Print Show 2024 Preview
What to expect from the 2024 show for 
print businesses looking to invest in new 
kit and to network with peers 

Paper
The paper you choose completely 
affects the outcome of the printed prod-
uct. We look at some of the different 
options 

Trade Printers
A good way to outsource and manage 
demand, we look at the benefits of 
working with a trade partner 

Web-to-print
As e-commerce levels continue to boom, 
we look at how printers can have a 
strong online storefront 

Wide-format Print Kit Pt.1
From wallpaper to vehicle wraps, we 
look at some of the wide-format kit on 
the market and the capabilities  

MIS Systems
How can MIS software help to stream-
line business’ operations and what solu-
tions are available on the market?

Automation
From eliminating errors to streamlining 
print production, we look at how print-
ers are utilising automation 
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Label Printing
A lucrative sector and an essential 
part of some products, we explore the 
opportunities within label printing 

Packaging Solutions
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With this form of marketing proving to 
be growing in popularity, what oppor-
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substrate capabilities, we look at the 
latest wide-format kit options 

The Print Show 2024 Review
We look back at some of the highlights 
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