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Staff Wellbeing 
How can you look after your staff to help them 
reach their maximum potential? By Carys Evans

Finishing Technology
Analysing the latest technology for this critical 
part of production By Rob Fletcher

Direct Mail
A focus on how printed direct mail is staging 
a comeback and how your company can take 
advantage By Genevieve Lewis

Die Cutting
Looking at the latest technologies in die cutting 
and analysing how this kit can help your  
business improve output By Rob Fletcher

Adding Value to Print 
How adding this service to your offering can 
open up a host of new markets  
By Summer Brooks

Energy Efficiency 
Being green is much more than just recycling 
– we look at other ways to protect the environ-
ment By Carys Evans

MIS Systems Part 1
Focusing on the latest solutions in this market 
and how they can help improve production
By Rob Fletcher

Feeding & Collating
A focus on how cutting out bottlenecks in pro-
duction can help your business become more 
profitable By Rob Fletcher

Packaging Innovations
A look ahead to this year’s edition of Packaging 
Innovations By Genevieve Lewis
 
Promotional Printing
Picking out the technologies and materials to 
help you make the move into this vibrant sector 
By Summer Brooks

Grants for Business
An in-depth look at the financial help available 
to PSPs and how to access it By Carys Evans

Packaging Applications
Looking at the realistic expansion opportunities 
for commercial printers in this expanding market 
By Summer Brooks

Creasing & Folding
How investment in new technology can enhance 
the finishing part of your production process  
By Rob Fletcher

Sign & Digital Preview
Looking ahead to this year’s edition of the large 
format print exhibition at the NEC
By Rob Fletcher

Packaging Equipment
Looking at the technology your business needs 
to make a successful move into this growth 
market By Genevieve Lewis

Apprenticeships
Is this the most effective way to attract new 
people to the industry and employ younger 
members of staff? By Carys Evans 

Wide-Format Equipment
A look back at the ‘Sign & Digital’ exhibition 
which showcased the latest in wide-format 
print technology By Rob Fletcher

Paper Perfection
Showcasing the latest papers on the mar-
ket and finding out how these products can 
improve output By Summer Brooks

Foiling & Embossing
How adding this specialised finishing service to 
your own offering can allow your business to 
enter profitable markets 
By Rob Fletcher

Personalised Print
A focus on this growing market and the areas 
where print personalisation is having a major 
impact By Genevieve Lewis

Direct Mail Equipment
How can the latest technology in this area help 
your business grow and win new work?
By Genevieve Lewis

Marketing Your Business
How your business can effectively generate good 
PR and run successful social media channels
By Carys Evans  
GDPR
What are the practical effects this has had on 
business, both positive and negative? 
By Summer Brooks

Special Effects in Printing Part 1
Looking at the kit and materials you need to 
add that extra bit of sparkle to printed products 
By Genevieve Lewis

Wide-Format Applications
Focusing on the type of work that traditional 
print service providers can target in this  
competitive market By Rob Fletcher
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Press Room Efficiency
What are the most practical steps to improve 
efficiency in the pressroom? By Genevieve Lewis

Mergers & Acquisitions
Where to start and who can help you make a 
successful move By Carys Evans

Web Offset
With the influx of digital, what does the future 
hold for this stalwart technology?  
By Genevieve Lewis

Lamination Equipment
How new lamination technology on the market 
can bring greater value to printed work  
By Rob Fletcher

Trade Printing
An in-depth focus on the pros and cons of using 
a trade printer, and if this would be beneficial 
to your business By Summer Brooks

Growth Areas for Print
As we hit the half-way point of 2019, what 
areas of print are thriving and how can you take 
advantage of this demand? By Summer Brooks

Finance
A look at alterative ways to access finance to 
support your growth and expansion plans
By Carys Evans 

Toner-Based Presses
A round-up of the latest technology in this sec-
tor and what it can offer to your business
By Rob Fletcher

Web to Print
What are the benefits of investing in a bespoke 
system opposed to an off-the-shelf solution?
By Genevieve Lewis

Guillotines
How are manufacturers improving on a tech-
nology that has been a part of the industry for 
many years? By Carys Evans

Cross Media for Print
A focus on how a technology once seen as a 
threat is now working hand-in-hand with print to 
deliver exciting applications By Summer Brooks

Litho Technology
What new developments can we expect in the 
litho sector, given the increasing competition 
from digital? By Rob Fletcher

Digital Print Applications
Picking out the profitable market in this 
expanding area of the print industry
By Genevieve Lewis

Workflow Software
How investment in new solutions can improve 
both the efficiency and workflow of your busi-
ness By Genevieve Lewis

Drying Technology
How can the latest UV technology in this mar-
ket improve the performance of your offset 
press? By Summer Brooks

One Stop Shop
What are the benefits of adding a full design, 
print and digital marketing service to your 
offering? By Carys Evans

The Print Show 2019 Preview
A look ahead to this year’s edition of The Print 
Show, dedicated to the UK industry
By Rob Fletcher

Business Rates
Looking at how print service providers can cut 
their business rates and commit financing to 
other areas By Carys Evans

Digital Print Equipment
How the latest technologies in high-speed digit-
al printing can help your business flourish
By Genevieve Lewis

Colour Management
A focus on the latest solutions in this area and 
how they can help you achieve higher accuracy 
than ever before By Summer Brooks

3D Print
Discussing whether this is a market that 
commercial print companies can realistically 
explore By Genevieve Lewis

Binding Technology
How investment in new equipment can help 
you grasp new opportunities across various 
markets By Summer Brooks 

Recycling for Print
How to think outside the box when it comes to 
recycling within a print business 
By Carys Evans 

Environment
Looking at the latest developments in plan-
et-friendly schemes and initiatives
By Carys Evans 

The Print Show Review
Looking back on the key highlights and talking 
points from The Print Show 2019
By Genevieve Lewis

Special Effects in Printing Part 2
Seasonal demand can drive growth in this mar-
ket; how can your business take advantage?
By Genevieve Lewis

Bookletmakers
Focusing on the latest kit available in this mar-
ket and how print companies can use this tech-
nology to its fullest By Carys Evans

Labels Applications
Looking ahead to Label Expo 2019, what areas 
of the label market are viable for commercial 
printers? By Summer Brooks

Tenders
Advice and guidance on how to put together an 
effective tender for profitable work
By Carys Evans

MIS Systems Part 2
Focusing on the key developments in this mar-
ket and the new solutions available to print 
companies By Rob Fletcher

Green Paper
How paper companies are shifting their 
approach to fit in with greater demand for 
environmentally-friendly paper products
By Summer Brooks

CTP Equipment and Plates
How innovation continues to drive develop-
ment in this section of the industry
By Genevieve Lewis 

Labels Equipment
Looking at the key technologies you need to 
make a move into profitable labelling work
By Summer Brooks 

Business Owners
How do business owners run a successful com-
pany in what can be challenging market?
By Carys Evans

Lamination Applications
Picking out some of the more unusual applica-
tions and finishes available in lamination 
By Summer Brooks

Print Forecast
Looking ahead to the net year in print; what 
can we expect from our creative and innovative 
industry? By Rob Fletcher

Web to Print
Considering the options of using a third-party 
provider for this sort of service 
By Rob Fletcher

Humidification
Bespoke vs. Generic solutions; what is the best 
option for your business? By Genevieve Lewis

JUNE
Publication date: June 4th 
Deadline for contributions: May 10th
Ad copy deadline: May 31st

JULY
Publication date: July 2nd 
Deadline for contributions: June 7th
Ad copy deadline: June 28th

AUGUST
Publication date: July 30th 
Deadline for contributions: July 5th
Ad copy deadline: July 26th

SEPTEMBER
Publication date: September 3rd 
Deadline for contributions: August 9th
Ad copy deadline: August 30th

OCTOBER
Publication date: October 8th 
Deadline for contributions: September 6th
Ad copy deadline: September 27th

NOVEMBER
Publication date: November 5th 
Deadline for contributions: October 4th
Ad copy deadline: November 1st

DECEMBER
Publication date: December 3rd 
Deadline for contributions: November 1st
Ad copy deadline: November 29th


